RayMotion
Motion design video brief
The one-page template. Thirty minutes to fill in, two weeks saved in production.
1. What should happen after the video?
The expected behaviour, not "raise awareness of the offer". Example: a prospect who watches it asks for a demo.
 
 

2. Who watches, and in what conditions?
The audience, what it already knows, where it watches (LinkedIn feed, website, LMS, lobby screen), with or without sound.
 
 

3. What is the one message to remember?
One sentence. The other messages become supporting arguments, or another video.
 

4. Who approves, in what order, and what?
Marketing, legal, compliance, medical, HR, leadership, subsidiaries: list them all now.
	Name and role
	What they approve (substance, form, mentions)
	At which step (script, storyboard, animation)
	Response time

	 
	 
	 
	 

	 
	 
	 
	 

	 
	 
	 
	 

	 
	 
	 
	 



5. Non-negotiable constraints
Brand guidelines, mandatory mentions, data not to show, languages to deliver.
 
 

6. Deliverables, date and budget
The format, the length, the versions and the release date (not the date you would "like to have something").
	Format (presentation, e-learning, internal)
	Length
	Versions (16:9, square, vertical, subtitles, languages)
	Release date

	 
	 
	 
	 

	 
	 
	 
	 



Budget or range:
 

7. References (optional)
Videos you like, and what you like about them. No need for a script or a storyboard: that is our job.
 
 

Send this brief to hello@raymotion.fr, or book a 30-minute call on raymotion.fr/en/contact. We go through it together, and it becomes the content contract of the project.
